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Book I — The Bezzle

A story 25 years in the making
Inspired by the greatest white-collar crime 

in U.S. History
Welcome to SEACOR—Fortune 500 star, Wall Street’s reigning darling, and the 
grand theater of operations where the saga of The MythMakers takes place.

The company’s revolutionary investment program and catchy slogan—With SEACOR, 
You Can Retire Rich—has propelled it to a pinnacle of success no one dreamt possi-
ble. But now, Pat Kerrigan, the company’s founder and charismatic leader, is dead. 
Ben Heller, his partner and co-founder, has assumed command.

Behind the scenes, unbeknownst to the world, Wall Street’s golden darling is a wolf  
in sheep’s clothing—a supercharged corporate man-o’-war teeming with greed,  
seduction, deception, exploitation, fraud, treachery, adultery, violence, murder—and 
a grand design: Take control of one of the oldest and richest industries in the world.

In the time-honored traditions of Jolly Roger enterprises, SEACOR’s cutthroat young 
pirates are ruled by fear, energized by greed, and galvanized into common purpose by 
their insatiable lust for power, money, sex—and  their compulsion to succeed at any 

price and by any means. Amidst fierce competition, interchangeable allegiances, and violent turf wars, Team SEACOR embarks on ruthless  
campaigns of dirty deeds to pillage and plunder the Establishment, unleashing a scourge of staggering white-collar crimes unsurpassed in the 
annals of American business.

The Marketing Plan
•	 $5 Million operational budget to underwrite the global launch of 

The MythMakers Series, and establish The MythMakers Brand. 

•	 Interactive Website: www.themythmakers.com equipped with 
a proprietary Adaptive Marketing System (AMS) for 24/7 global  
marketing, advertising, promotion, PR, merchandising, and 
sales of The MythMakers novels and derivative products. 

•	 Synergistically integrated Internet, Social Media, and Tradition-
al ‘Brick-and-Mortar’ Global Awareness, Marketing, Advertising, 
Promotion, PR,  Merchandising, and Sales strike-force to establish 
and develop The MythMakers Brand into an international suite of 
bestselling entertainment products. 

•	 Global market awareness/penetration campaigns through Social 
Media, themythmakers.com, Jentanapress.com, Mountaintop-  
mediainternational.com, Midpointtrade.com, Amazon.com,  
Google Books, Apple Store, Barnes & Noble, Ingram Content Group, 
Baker & Taylor; AuthorBuzz pre-publication marketing; EMSI 
post-publication/ongoing PR; all-major-cities tours, Book Fair  
appearances, press interviews, book signings; Egalleys on Net-
Galleys, GalleyCat, and Edelweiss; pre- and post-release blog tours, including giveaways on Goodreads and LibraryThing; time/
action-based, auto responder programs; international evangelist “viral” pods; affiliate social media marketers; and multi-website 
hyper-linking.

•	 Celebritize author and build global fan following through themythmakers.com interactive readers forum; The MythMakers Month-
ly Bulletin, Quarterly Newsletter, and press releases; author readings and press interviews; audience interaction/Q&A discussions  
hosted on radio/TV talk shows, websites, and all social media; continuous MythMakers/audience contact through targeted E-mail  
campaigns, special promotions, website/video appearances, and social media interaction through FaceBook, Twitter, Podcasts, Goodreads,  
Webinars, and top-level business seminars and speaking engagements.
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The Author
By age twenty-seven, Charles Parker had distinguished himself academically and 
professionally. He was a successful young executive with a promising corporate 
future. His accomplishments garnered media attention, and led to his recruitment 
by a prestigious executive search firm for a high-level management position at a 
thriving financial conglomerate—a Wall Street darling and Fortune 500 rising star. 
 
Charles believed he had landed his dream job—but he had actually landed in the 
belly of the beast of the most infamous white-collar crime in U.S. history. After 
swimming with some of the biggest, most legendary white-collar crime sharks of 
all time for more than two years, he and his lawyer reported the fraud to the author-
ities and he left the company.

A year and a half later the scandal exploded in the headlines. More than twenty 
executives including Charles, were indicted by a federal grand jury in the most 
massive ‘shotgun’ indictment ever returned in a white-collar crime. The bill of 
indictment charged the defendants with more than one hundred felony counts 
of fraud, embezzlement, counterfiting, money laundering and a barrage of  
other crimes. The scandal and its nightmarish aftermath destroyed Charles’ life and 
landed him in federal prison. 

From prison, Charles represented himself pro se in federal district court, appealed 
his conviction, and prevailed. He was free—but his legal exoneration did not  
expunge his conviction in the court of public opinion. His reentry into polite  
society required he reinvent himself time after time, but he persevered. His  
Author’s Note explains how he overcame that challenge: “. . . It was the love and 
faith of a woman that gave me the strength to rise from the ashes, and the wings to 
soar once again.” After serving seven years as Chairman of the Board and CEO 
of a public company, he retired to write full time.

Charles’ quest for answers about the white-collar crime misadventure that destroyed his life, and his journey to reclaim its 
broken pieces and put it back together again, became a calling . . . a calling that became a life work . . . and a life work that  
became The MythMakers Series. 

The Bezzle—Advance Reviews
“. . . Parker speaks with the . . . voice of someone who has lived the life, walked the walk, and talked the talk . . . A revealing, disturbing, 
and spellbinding story that takes you for a rollercoaster ride through one of the most amazing criminal enterprises of all time, with an 
unforgetable cast of characters . . .” 
J. Willis, Assistant Inspector General, City of Los Angeles

“The Mythmakers masterfully [weaves] . . . shocking . . . white-collar crimes into a story that captures the essence of big-business 
ruthlessness and fraud in the ‘60s and ‘70s . . . The swindles that paved the way for the ENRON’s, WorldCom’s, and Madoff’s of 
today . . . The drama is driven by a cast of iconic and  compelling characters . . . This extraordinary debut novel sets a high bar  
for Mr. Parker’s encore performance. I look forward to the future instalments . . . and the screenplays.”
J. Lawrence, Hollywood Writer, Director, Producer 

“. . . may be a novel, but it reads like real life. The shocking business practices it exposes are SOP at more companies than  
anyone suspects. Mr. Parker has done an amazing job recreating the wild, swashbuckling, and often humorous big-business  
environment of the ‘60s and ‘70s . . . This novel cost me quite a few hours of sleep, but it was worth it.”

K. Kelley, Partner, CPA Firm
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